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But first…
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The Basics of Alumni Engagement

Engagement Pyramid
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Integrated Advancement

Philanthropy Engagement Marketing & 
Communications
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Ellen – UW has an integrated model; three legs of the stool, open cultivation. Allows us to do more than if we were siloed. 



The power of working together
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Tips on Engaging Alumni

Know Your Audience
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Tips on Engaging Alumni

> What outcome are you trying to reach overall?
– E.g., engage more young alumni, steward donors, recruit 

volunteers, etc. 

> Who should be invited and/or receive a 
communication?

> How do want them to be influenced by the 
event/communication?
– Is there a call to action during or after? 
– How will you follow up?

Know what you’re trying to accomplish



Tips on Engaging Alumni

Ask them how they want to engage



Tips on Engaging Alumni

Don’t bite off more than you can chew



Tips on Engaging Alumni

Events: 
> Post-event surveys
> Number of attendees (increase/decrease?)
> Action taken by attendees (giving, coming to another 

event, mentoring, etc.)
Communications: 
> Open/clickthrough rates
> Action taken – giving, contact, request more info. 

Evaluate how it’s going



Tips on Engaging Alumni

Leverage existing events, communications, and resources
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Use the Data We Have 

Advance Database:
> Over 1,000,000 records
> 489,891 living alumni
> Reports – Pre-populated or Ad Hoc

– Alumni & Donor Daily Snapshot
– Unit Snapshot Report

> Engagement Score



Data care and feeding

Good data out

Good data in 



Alumni & Donor Snapshot Report



Alumni & Donor Snapshot Report –
Regional Breakdown



Unit Snapshot Report



Advance Access

> Contact advhelp@uw.edu to request access, or speak 
with your department or school’s advancement staff. 

mailto:advhelp@uw.edu


TOGETHER WE WILL…

> Update alumni contact information in Advance –
especially LinkedIn profiles

> Code event attendees and volunteers
> Share great stories

We need your help!



RESOURCES

> UW Brand Guidelines: 
http://www.washington.edu/brand/

> UW Event Resources: 
http://www.washington.edu/marketing/events/

> Advancement Training and Support

University Resources

http://www.washington.edu/brand/
http://www.washington.edu/marketing/events/


Questions? 

> Ellen Whitlock Baker | ellenw4@uw.edu
> Betsy Brown| betsyb1@uw.edu

Contact us!
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